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Abstract

The study highlights persuasive-fictional inductions that are recorded in
journalistic discourse. Subsequently it constitutes an application of Neutrosophic
on journalistic communication. The theoretical premise is that journalism is
impregnated persuasion. Persuasion is born, and it must act on areas of
vagueness, ambiguity, indeterminacy. Whenever there is a lack of information as
many times it creates a breeding ground for persuasion. Indeterminacy, blurred,
uncertainty attract persuasion. Under this persuasion appears as a neutrosophic
speech. Persuasion includes four operations: lying, seduction, myth and fiction.
There is, finally, that persuasion relies on fiction whenever information is
insufficient and the journalistic product is mined by uncertainty.
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1. Introduction

Persuasion has two types of objectives. Its main objective is the change of
opinion. Its fundamental- foundational objectives are the change in attitude,
generic conduct and situational behaviour. The main objective controls the
fundamental objectives. The change in attitudes and conduct/behaviour are
presided by changes in opinion (Smarandache, 2015; Radu, 2015).

Persuasion is thus shown to be primarily and ultimately a matter of
opinion. As such, its mechanism to manage and generate at the level of opinion
must be searched and rendered visible. Its specific strategies at this level must
also be deciphered. Persuasion as opinion moves towards an opinion. It should
not be denied that conviction also moves towards an opinion. And similarly, as
manner, moves by means of an opinion.

On this idea, the difference between persuasion and conviction comes from the
intentional nature of the two types of opinion. In relation to the honest, loyal, kind
and generous opinion that advances with an honest intention in case of conviction,
we encounter on the other hand, in the case of persuasion the “advancement” of a
voluntarily dishonest opinion, promoted with dishonest intentionality.

The propulsion engines of persuasion are seduction and fiction with its
two other forms, the lie and the myth.
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An “opinion” is the object of influence, intoxication, propaganda,
disinformation or manipulation as main types of persuasion and as main
components of the negative journalism. The object of opposable influence is the
human being. This can be and is permanently the target of some influence projects
of determined meaning. Although not any influence project is approved, the reality
is that almost any influence project is admissible. Negative journalism creates its
influence project reality by propagating some opinions of persuasive nature.

Negative journalism is a natural manifestation of the society. It is a major
wrong what negative journalism does, but it is a developing wrong, a necessary
wrong. We can combat this wrong, but we should not make it our impossible
ideal to eradicate it.

The wrong that is produced cannot be denied. But us, who blast negative
journalism, can we imagine it is sufficient in our world that truth would just
appear and shall immediately be recognised?

The truth is difficult to recognise. If it is difficult to recognise, then it shall
be firstly recognised by some. We know it is not enough for the truth to survive
if it remains in the heart of a few initiates. When those few initiates would
perish, the truth would disappear. In order to survive, truth must be propagated.
Negative journalism does not have a separate truth. It propagates a truth of
appearance. The death of negative journalism would configure the method
according to which the truth would die by non-propagation. Negative
journalism must therefore be controlled, but not dissolved. In order to control it,
it is necessary we thoroughly study it. It is useless to consider we could secure
the propagation of values through purism now when the issue is in terms of
mass. It would be just as useless to say that we could extirpate negative
journalism by a concerted mysticism of overall public honesty.

Negative and positive journalisms are mixed. And when the values appear
in various forms is to purify equals to unbalancing the mechanism of managing
and propagating the values. It is known that although it is not exactly desired
so, the truth may also be promoted through lie, the good is also spread through
the wrong, justice also exudes from injustice.

It can be said that, without this being the ideal and preference, a positive
journalism is achieved through negative journalism. It is better to repetitively
note this before not observing the difference anymore.

2. Neutrosophy

According to J.-A. Barnes, fictions would be “untrue affirmations which
do not are not intended to mislead” (Barnes, 1994).

When the imaginary aspects of a story become predominant, the liberation
from lie and myth inevitably results in fiction. In this case, the verisimilitude
forming the range of persuasion is pushed to the limit. Fiction leads reflection
of reality towards the edge of the reflection bringing verisimilitude. Myth and
fiction meet in verisimilitude. Both are narrations. They differ however through
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the targeted purpose. The myth figures the proto-typicality. Fiction heads
towards the particular; it is defined as the “narration the purpose of which is not
so much to describe the past, but to affect the present” (Helms R., 1997, p. 10).

The entrance of story into a fiction regime represents an elementary
persuasive procedure, a persuasive operation (Stan, 2008; Quffa & Voinea,
2013; Tenescu, 2014; Radu, 2015). In persuasion, a certain immediate effect is
sought. By functional operation, a rapid and real effect is aimed. “Fictional”
fictiveness starts from the real and returns on the real. In the verisimilitude-
making course, one exists the reality of events and a fictional reality is built.

Even the chronicle of reality, history, sometimes escapes into the fictional.
As Hayden White concludes, in “Metahistory” (2014), all history works have a
fiction element and all fiction works have a history element. Impregnating the
fictional with history is based on that any fictional structure rises from using
certain significance-wise materials and with discursive tools made within the
reality and, particularly for the thing within the perimeter of reality ( Gross, 2008;
Iuhas, 2015; Opran, 2014; Negrea, 2014; Voinea, 2014). The fictional appears
thus as a derogation from the historical use of the significance-wise production
means. On the other hand, as of the moment when the fictional was formed as a
field of semiotic creation, history felt more so threatened by distortion (Sandu,
2012). As “histories”, the very basic texts of Christian faith are threatened by
fiction. Moreover, according to certain specialists’ opinion, they would even be
mined by fiction. For example, Randel Helms issues the thesis that "Gospels are
widely fiction narrations concerning a historical figure, Jesus of Nazareth,
intended to create an increase in understanding his personality" (Helms, 1997, p.
10). Without the evangelists having been "liars", gospels “have no historical
content” (Helms, 1997, p. 11), they are works of art, writings of great value of
universal culture, narrations generated by particularly influenced literary artists,
who put their art in the service of a theological vision. The fictional infiltrates not
only into history, but also into theology. If we think that journalism helps to
historicise and if we take into account that the fictional may enter in history
through journalism, then we see persuasion negativity better.

3. Fiction isasubstantiated operation of persuasion

John Hartley argues that "news and fiction are structured in the same way"
(Hartley, 1999, p. 125), as some kind of narrations. The thesis of the renowned
English communicologist is limited to observing an external constructive
similarity (Vilceanu, 2013). Examined more closely, one can notice that within
the reporting framework created, fiction does not only have adherence to the
journalistic presentation procedure, but also to the production mechanism.
There is a structurally narrative appearance of the news that brings journalism
close to fiction (O'Brien, 2014). On the other hand, there is however a trend of
journalism towards the negativity, manifested through the exercise of the media
act, not just in the narrative structures of fiction, but according to the method of
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fiction. Persuasion ignores, distorts, avoids objectivity, either by fully replacing
the reality with fiction, or by mixing the reality with fictional elements.

A natural consequence of the narrative structure of journalistic speech is
that some news is perceived as stories, as detective fiction. Within this narrative
framework of journalistic speech, it would appear as natural that "characters"
are to be polarised as positive and negative. Criminals are always short of luck
and the salvation is denied to them, they are required to vanish. What survives
is only function. The detective novel and news are mostly focused in relation to
one and the same pattern (Busu, 2013; de Figueiredo, 2014). The plot opposes
people, characters and values. An axiological opposition of good-evil, normal-
deviant, order-anarchy corresponds to the antithetic line policeman-villain.
Journalistic speech is negatively individualised by establishing an opposition
between "us" and "them”: it thus becomes negative by losing the impartiality.
To keep the appearances, this principled opposition of persuasion is covered by
a delimitation which actually emphasizes the confusion which negativity feeds
from. The negative differentiation par excellence is instituted by making a
separation between those "they" who initiate the actions and those "they" who
are responsible for actions. The responsibilities are removed from initiators, and
thus they become innocent. It relies here on a sophism that needs to be defused,
on the idea that any initiator is also responsible. A secondary opposition is also
created: between present and absent (Kot & Slusarczyk, 2014).

Concerning the televised speech, John Hartley shows the narrative
structure presents four moments: classification (the announcer establishing the
topic), focus (focusing on a segment of the topic), performance (establishing a
“reality” concerning the topic) and conclusion (closing a sense and thus opening
a possibility to continue "in another episode") (Hartley, 1999, pp. 124-126; also
Hartley, 2013). These moments of journalistic speech make the similarity to
what generically characterises a narrative structure more clear, according to
Roland Barthes: “sequences develop in counterpoint; from a functional point of
view, the structure of narration is similar to a musical escape: it retains and also
impels" (Barthes, 1977, pp. 103-104). Even though journalistic speech is
created in a narrative manner, it only becomes negative when the facts are
shadowed by the fiction of facts.

4. Conclusion

Negative journalistic communication relies on fiction whenever information
is insufficient and the journalistic product is mined by uncertainty. The
inferentive fictional construction produced by speech makes the significations be
detached especially from what is absent. The reason that what is not selected and
presented is intentionally and imputably repressed exists in the subsidiary of
sophistic ratiocination. The present is forged under the threat and terror of what is
absent. Absence not only seduces the presence, absence fictionalises the
presence. Negative speech excessively credits an absence unable to support itself.

12

BDD-V1831 © 2015 Sitech
Provided by Diacronia.ro for IP 216.73.216.153 (2025-10-30 20:38:26 UTC)



References

Barnes, J. A. (1994). A pack of lies. Towards a sociology of lying. Cambridge
University Press.

Barthes, R. (1977). Image-Music-Text. London: Fontana.

Budica, Ilie, & Dumitru-Traistaru, Aurelia (2015). The Ascending Trend of
Environmental Marketing in the Current Austerity/Crisis Period. Polish
Journal of Evironmental Studies, 24(5).

Busu, O. V. (2013). Organization’s Identity. European Journal of Business and
Social Sciences, 2(6), 97-102.

Calin, R. A., & Evelyne, A. (2014). L’impact de la negligence manifestee au
cours de leur formation professionnelle par les etudiants futurs
professeurs sur filesysteme educatif: etude comparative Cameroun-
Roumanie. Creativity, Imaginary, Language.

Desideri, G. (2015). Il ruolo dei media occidentali nella rivoluzione romena del
1989. Universita Ca' Foscari Venezia.

Dinu, D. M., & Strechie, M. (2010). A Brief Diachronic Overview Of The
Romanian Lexicography Of Literary Terms. Cuadernos del Instituto de
Historia dela Lengua, (5), 211-238.

Gross, P. (2008). Back to the (Uncertain) Future. Politics, Business and the
Media in Romania. Global Media Journal, 1(4), 51-68.

Hartley, J. (1999). Discursul stirilor. Polirom, Iasi.

Hartley, J. (2013). Understanding news. Routledge.

Helms, R. (1997). Evangheliile intre istorie si ficfiune. Bucuresti: Editura
Scripta.

Ho, Ka-yan, et al. A skyscraper-city almanac: search for a Hong Kong
environmental ethic. HKU Theses Online (HKUTO), 2015.

Ionescu, A. (2015). 2 Le paradoxe en argumentation. Florentin Smarandache,
Bianca Teodorescu, Mirela Teodorescu, 24.

lorgulescu, A., & Marcu, M. (2015). The relationship between national culture
and organizational culture. Social Sciences and Education Research
Review, 2(2), 93-98.

Ladyga, M., & Lovasova, R. The Method of Balancing the Production and
Consumption Model in the Case of Indivisible Goods. Polish Journal
of Management Sudies, 11(2), 83-90.

Monteiro, T. A., Giuliani, A. C., Cavazos-Arroyo, J., & Pizzinatto, N. K.,
Mezcla del Marketing verde: una perspective teorica.

Monteiro, T. A., Giuliani, A. C., Cavazos-Arroyo, J., & Pizzinatto, N. K.
Mezcla del marketing verde: una perspectiva tedrica.

Niesyto, J., & Lovasova, R. (2015). The EU Funds are a Chance of the
Regional Development in Reference to the Sport Infrastructure in
Years 2007-2013. Polish Journal of Management Studies, 11(1), 100-
112.

13

BDD-V1831 © 2015 Sitech
Provided by Diacronia.ro for IP 216.73.216.153 (2025-10-30 20:38:26 UTC)



Pop, Tiberiu Viorel (2014). Concepte si metode noi de abordare a gandirii
specifice in design. De la proiectarea de produs la designul de
anticipare.

Popescu, A. M., & Stefan, M. A. (2014). Training the Educator for
Methodological Alternatives and Paradigm Changes in Education.
Revista de Siinte Politice, (43).

Quffa, W. A., & Voinea, D. V. (2013). Contemporary Readings in Law and
Social Justice, (2), 261-266.

Radu, R. N. (2015). Sanctioning journalistic misconduct: An application of
cumulative prospect theory to journalistic self-regulation issues.
Journalism, 1464884915597166.

Radu, R. N. (Ed.). (2015). Deontologia comunicarii publice. MintRight Inc.

Ricoeur, P. (2010). Time and narrative (Vol. 3). University of Chicago Press.

Sandu, A. (2012). Etica si deontologie profesionald. Iasi: Editura Lumen.

San, Nicolae Razvan (2015). Fr Dumitru Staniloae on Dogmatic Devel opment.
Sobornost Incorporating Eastern Churches Review, 36(2), 20-35.
Stanescu, G. C. (2015). Breaking News and News Alert, between Information
and Spectacle for Rating. Social Sciences and Education Research

Review, 2(2), 81-91.

Stanescu, Georgiana Camelia (2015). Telejustice — a phenomenon at the border
between the right to information of the public and the right to image of
accused persons. Social Sciences and Education Research Review, 2(1),
91-99.

Traistaru, Aurelia, & Avram, Marioara (2014). Synthesis Documents in
Financial Communication. Saarbrucken: LAP Lambert Academic
Publishing.

Vilceanu, T. (2013). Development of Formative Environments with Translation
Trainees. Procedia-Social and Behavioral Sciences, 70, 1447-1455.

Voinea, Dan Valeriu (2015). The journalists’ obligation of protecting the
victims of sexual assault. Social Sciences and Education Research
Review, 2(1), 101-106.

Voinea, Dan-Valeriu (2013). Analysis of the socio-demographic, cultural and
economic status of Romanian immigrants in Illinois. In Iulian Boldea
(Ed.), Studies on Literature, Discourse and Multicultural Dialogue:
History (pp. 121-130). Tirgu Mures: Arhipelag XXI.

White, H. (2014). Metahistory: The historical imagination in nineteenth-
century Europe. JHU Press.

14

BDD-V1831 © 2015 Sitech
Provided by Diacronia.ro for IP 216.73.216.153 (2025-10-30 20:38:26 UTC)


http://www.tcpdf.org

